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Introduction 
  
This report is based on findings from a scientific national survey conducted by the Yale Program on 
Climate Change Communication (climatecommunication.yale.edu) and the George Mason University 
Center for Climate Change Communication (climatechangecommunication.org) and fielded by Climate 
Nexus Polling (https://climatenexus.org/polls/climate-change-polling/). Interview dates: April 3 – 7, 
2020. Interviews: 3,933 adults (18+), 3,188 of whom are registered to vote. Average margin of error: +/- 
2 percentage points at the 95% confidence level. A special thank you to Parrish Bergquist, PhD, Xinran 
Wang, and Andry Rajaoberison for creating an automated version of the data tables. The research was 
funded by the Catalyst Fund at the Yale School of the Environment.   
 
Program Leads: 
  
Anthony Leiserowitz, PhD� 
Yale Program on Climate Change Communication 
anthony.leiserowitz@yale.edu 
  
Edward Maibach, MPH, PhD� 
George Mason University Center for Climate Change Communication 
emaibach@gmu.edu 
   
  
Cite as (Note: the first eight authors are listed in alphabetical order): 

 
Ballew, M., Bergquist, P., Goldberg, M., Gustafson, A., Kotcher, J., Marlon, J., Roess, A., Rosenthal, S., 

Maibach, E., & Leiserowitz, A. (2020). American Public Responses to COVID-19, April 2020. 
Yale University and George Mason University. New Haven, CT: Yale Program on Climate 
Change Communication. 

 
 
 
 
 
  

https://climatecommunication.yale.edu/
https://climatecommunication.yale.edu/
https://climatecommunication.yale.edu/
https://www.climatechangecommunication.org/
https://www.climatechangecommunication.org/
https://www.climatechangecommunication.org/
https://climatenexus.org/polls/climate-change-polling/
https://climatenexus.org/polls/climate-change-polling/
https://climatenexus.org/polls/climate-change-polling/
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Reading notes  
 
• References to Republicans, Democrats, and Independents include only registered voters. References 

to Republicans and Democrats include registered voters who initially identified as either a 
Republican or Democrat, as well as those who did not initially identify as a Republican or Democrat 
but who said they “are closer to” one of those parties in a follow-up question (i.e., “leaners”). The 
category “Independents” does not include any of these “leaners.” 
 

• In data tables, bases specified are unweighted, but percentages are weighted. 
 

• For tabulation purposes, percentage points are rounded to the nearest whole number. As a result, 
percentages in a given chart may total slightly higher or lower than 100%. Summed response 
categories (e.g., “strongly agree” + “somewhat agree”) are rounded after sums are calculated (e.g., 
25.3% + 25.3% = 50.6%, which, after rounding, would be reported as 25% + 25% = 51%). 

 
• Weighted percentages among registered voters of each of the groups discussed in this report: 

Ø Democrats (total) including leaners: 47% 
o Liberal Democrats: 26% 
o Moderate/Conservative Democrats: 21% 

§ (Moderate Democrats: 17%; Conservative Democrats: 4%) 
Ø Independents excluding leaners: 9% 
Ø Republicans (total) including leaners: 42% 

o Liberal/Moderate Republicans: 15% 
§ (Liberal Republicans: 6%; Moderate Republicans: 10%) 

o Conservative Republicans: 27% 
Ø No party/Not interested in politics/No response: 2% 
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Executive Summary 
 

Drawing on a scientific national survey (N = 3,933; including 3,188 registered voters), this report 
describes how the American public is responding to the spread of COVID-19 in the U.S. 
 
 
Americans Prioritize Protecting Public Health Over the Economy 
 

● By a margin of more than 5-to-1, Americans say stopping the spread of the coronavirus (84%) is 
more important than stopping the decline in the economy (16%).  

● Large majorities of Americans across all demographic groups prioritize public health over the 
economy, including those who have been laid off or are seeking work, and Republicans, 
Democrats, and Independents, including 2016 Trump voters. 

● Implications for Communication: 

○ Policy makers would be wise to assure the public that the public is safe before relaxing 
measures to limit the spread of the coronavirus. 

 
Americans Want More Action to Limit the Epidemic 
 

● Majorities of Americans think that citizens themselves, the U.S. Congress, and President Trump 
should be doing more to limit the spread of the coronavirus.  

● More than one in three Americans think that President Trump (38%) and citizens themselves 
(36%) should be doing “much more” to limit its spread. 

● Only 8% or fewer Americans say citizens, the U.S. Congress, President Trump, local officials, or 
their governor should be doing less to limit the epidemic. 

● Implications for Communication: 

○ Calls for a nationwide, “all hands on deck” response to the coronavirus are likely to continue 
resonating with Americans. 

 
Americans Expect the Epidemic and the Economy to Get Worse 

 

● As of April 7 2020, most Americans expected that both the spread of the coronavirus and its 
negative impacts on the economy would get worse over the next month.  

○ 64% thought the epidemic would get “much worse” (25%) or “worse” (39%) 

○ 70% thought the economy would get “much worse” (28%) or “worse” (42%) 
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Americans Want More Information 
 

● 94% of Americans say they have been following the news about the coronavirus either “very” 
(63%) or “fairly” (30%) closely. 

● However, a majority of Americans say they need more information about the coronavirus. About 
eight in ten say they need either “a little” (22%), “some” (35%), or “a lot” more information 
(25%). 

● African Americans, liberal/moderate Republicans, and people living in urban areas are more 
likely than other Americans to say they need “a lot more information.” 

● Implications for Communication:  

○ Information campaigns about the epidemic should continue. 

○ Communication should be targeted and tailored to the needs of specific audiences. Civic 
organizations that serve these groups and media organizations with large numbers of 
individuals from these groups among their audience should aim to meet their information 
needs. 

○ The organizations that are working to inform the public about coronavirus should coordinate 
to develop simple clear messages, repeated often, by a variety of trusted messengers – a time-
tested formula for effective public health communication campaigns. 

 
Americans Trust Particular Sources of Information 
 

● About 9 in 10 Americans trust health professionals – doctors, infectious disease experts, the U.S. 
Centers for Disease Control (CDC), and the National Institutes of Health (NIH) – as sources of 
accurate information about the spread of the coronavirus. 

● Large majorities of Americans also trust local news outlets (TV and newspapers) and national 
news networks (ABC, CBS, NBC) as sources of accurate information about the coronavirus.  

● More than half of Americans trust their members of Congress and Democratic presidential 
candidate Joe Biden, while fewer Americans trust President Trump, as a source of accurate 
information about the coronavirus. 

● Implications for Communication:  

○ Widely-trusted news outlets should continue to cover the issue thoroughly.  

○ All news outlets should use health professionals to inform the public about the spread of 
coronavirus and how to protect public health. 

○ Political leaders should rely upon, often defer to, and amplify the voices of public health 
professionals when informing the public about the spread of coronavirus and what actions 
can be taken to protect public health. 
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Most, But Not All, Americans Understand Important Facts About the Coronavirus 
 

● A large majority of Americans know important facts about the coronavirus: 

○ 92% know that frequent handwashing is a way to protect against coronavirus  

○ 92% know that avoiding large gatherings of people can help prevent its spread 

○ 91% know coronavirus can be spread by people without symptoms 

○ 90% know a fever is a symptom of coronavirus 

○ 82% know a dry cough is a symptom of coronavirus 

○ 81% know there is currently no cure 

○ 78% know the coronavirus can live on some surfaces for days 

○ 74% know people can get infected if they are within 6 feet of someone who is infected 

● Smaller majorities of Americans know that certain claims are false: 

○ 75% know it is false that there is currently a vaccine proven to prevent coronavirus 

○ 62% know it is false that antibiotics can prevent or kill the coronavirus 

○ 60% know it is false that drinking water can flush the coronavirus into your stomach, where 
acid kills it 

● Implications for Communication:  

○ Communicators have done an admirable job conveying key facts about the coronavirus to the 
American public. 

○ There are, however, smaller but significant proportions of the public who are still confused 
about certain facts. It is important that communicators focus and tailor their information 
campaigns for these Americans. 

 
Most, But Not All, Americans Have Adopted Protective Behaviors 
 

● A large majority of Americans have adopted a range of protective behaviors: 

○ 90% are more frequently washing their hands with soap and water 

○ 87% are keeping at least 6 feet away from other people outside their home 

○ 84% have stopped shaking people’s hands 

○ 84% are more frequently cleaning or disinfecting their home or workspace 

○ 84% are calling or checking in with friends, family, or neighbors 

○ 82% are more frequently covering their mouth and nose with a tissue when sneezing or 
coughing and 78% are using their elbow or shoulder 
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○ 77% are more frequently using hand sanitizer 

○ 70% have stocked up on food, supplies, and medications 

● Fewer Americans have purchased (39%) or worn a mask in public (44%). 

● Younger Americans are less likely than other adults to be taking protective measures, or to feel 
that it is socially normative to take protective actions.  

● Implications for Communication: 

○ People who are taking protective action should communicate to those who aren’t why it is 
important to do so, both through their words and their actions – by modeling the protective 
behaviors. 

○ Communicating that we all need to adopt protective behaviors because they help protect the 
most vulnerable people in our community (including parents and grandparents, health care 
workers, people keeping our grocery stores open, etc.) has been shown in other research to be 
very effective.  

○ Media outlets with large youth audiences should stress the special importance of young 
people taking action to protect others. 

 
Americans Perceive Strong Social Norms to Adopt Protective Behaviors 
 

● Most Americans perceive strong social norms in support of taking actions that limit the spread of 
the coronavirus.  

● Nearly all Americans (92%) say their family and friends are making either “a great deal” (46%), 
“a lot” (32%), or “a moderate amount” of effort (15%) to limit the spread of the coronavirus. 
Additionally, 93% of Americans say it is “extremely” (56%), “very” (27%), or “moderately” 
important (10%) to their family and friends that they take action to limit the spread of the 
coronavirus.  

● Americans also feel a high degree of confidence in their ability to take actions that will protect 
themselves and others from being infected. 

● Implications for Communication:  

○ Information campaigns should emphasize these strong social norms and people should 
remind their family and friends to remain vigilant until the danger has passed for everyone. 
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1. Public Health/Economic Trade-Off 
 
1.1. Stopping the epidemic versus stopping the economic decline. 
 
More than eight in ten Americans say stopping the spread of the coronavirus, even if the economy gets 
worse, is more important than stopping the decline in the economy, even if more people get infected by 
the coronavirus. 
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1.2. Across demographic groups, large majorities of Americans say stopping the spread of the 
coronavirus is more important than stopping the decline of the economy. 
 
The majorities that prioritize stopping the spread of the coronavirus span numerous demographic 
categories, including urban, suburban and rural residents; race and ethnicity; income; gender; education; 
employment status; political party identification; 2016 presidential vote choice; age; and frequency of 
religious service attendance. Notably, people who have been laid off or are looking for work, 
Republicans, and Trump voters all prioritize stopping the spread of coronavirus over stopping the 
decline in the economy. 
 

 
 
 
 
  



American Public Responses to COVID-19, April 2020 	
	

	

10	

2. Media and Other Sources of Information About the Coronavirus 
 
2.1. Trust in media sources for information about coronavirus. 
 
Majorities of Americans “strongly” or “somewhat” trust numerous media sources for accurate 
information about the coronavirus, and are most likely to trust local TV news, national network news 
(CBS, ABC, NBC), and their local newspaper. Americans are less likely to trust Facebook and Twitter 
as sources of accurate information about the coronavirus. 
 
There is strong partisan polarization regarding several of these media sources. More Democrats than 
Republicans trust information about the coronavirus from national newspapers, the national network 
news, CNN, and MSNBC. In contrast, more Republicans than Democrats trust information from Fox 
News. However, Democrats and Republicans are similar in their low trust in information from social 
media (see Appendix II: Data Tables). 
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2.2. Trust in sources of information about coronavirus. 
 
Americans express a high level of trust in medical experts as a source of accurate information about the 
coronavirus. About nine in ten Americans “strongly” or “somewhat” trust their doctor, infectious disease 
experts, the U.S. Centers for Disease Control (CDC), and the National Institutes of Health (NIH) for 
accurate coronavirus information. Trust in these medical experts is particularly high among Democrats 
(see Appendix II: Data Tables). 
 
Smaller majorities of Americans trust their family and friends and their local or state government 
officials. More than half of Americans trust their members of Congress.  
 
More than half of Americans (56%) trust Democratic presidential candidate and former Vice President 
Joe Biden as a source of accurate information about the coronavirus. African Americans, Hispanics, 
college graduates, and Democrats are more likely to “strongly trust” Joe Biden than to “strongly 
distrust” him (see Appendix II: Data Tables). 
 
About half of Americans (48%) trust President Trump as a source of accurate information about the 
coronavirus. Only Republicans are more likely to “strongly trust” President Trump than to “strongly 
distrust” him (see Appendix II: Data Tables). 
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2.3. Nearly all Americans have been closely following coronavirus news, but most Americans say 
they need more information. 
 
Nearly all Americans have been “very” (63%) or “fairly closely” (30%) following news about the 
coronavirus. Eight in ten Americans say they need either “a little” (22%), “some” (35%), or “a lot more” 
information (25%) about the coronavirus. Few Americans (18%) say they “do not need any more 
information” about it. 
 
African Americans (39%), liberal/moderate Republicans (39%), and people living in urban areas (36%) 
are all relatively more likely to say they “need a lot more information” about the coronavirus (see 
Appendix II: Data Tables). 
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3. Knowledge 
 
3.1. Knowledge about coronavirus. 
 
Many Americans correctly understand some key facts about COVID-19 (see Appendix I for the list of 
facts and sources). Americans indicated whether they thought 15 statements were true or false or that 
they don’t know. Among the true statements, nine in ten Americans understand that frequent 
handwashing is a way to protect against the coronavirus (92%), avoiding large gatherings of people can 
help prevent the spread of the coronavirus (92%), and that the coronavirus can be spread by people who 
do not show symptoms (91%). 
 
Nine in ten (90%) Americans understand that fever is a symptom of coronavirus infection, and eight in 
ten (82%) understand that a dry cough is a symptom. Three in four or more Americans understand that 
there is currently no cure for the coronavirus (81%), the coronavirus can live on some surfaces for up to 
3 days (78%), and that people can get the coronavirus if they are within 6 feet of someone who is 
infected (74%). 
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There were also several false statements included in the list. Three in four Americans (75%) understand 
there is currently no vaccine to prevent the coronavirus. Six in ten Americans understand that antibiotics 
cannot prevent or kill the coronavirus (62%), drinking water cannot kill the coronavirus by flushing the 
virus into the stomach where acid kills it (60%), or that hand sanitizer is not better than soap and water 
for preventing coronavirus infection (60%). Fewer (40%) understand that sneezing is not a symptom of 
coronavirus infection. 
 
Currently, there is not conclusive evidence about whether people who recover from the coronavirus are 
no longer contagious or are immune to future infection.1,2,3 Four in ten or more Americans say they 
“don’t know” to two statements about people who have recovered from the coronavirus – that “you are 
now immune to it” (43%) and “you are no longer contagious” (40%). 
 
  

                                                
1https://www.cdc.gov/coronavirus/2019-ncov/faq.html#anchor_1584386553767 
2https://www.weforum.org/agenda/2020/03/coronavirus-recovery-what-happens-after-covid19/ 
3https://www.npr.org/sections/goatsandsoda/2020/03/20/819038431/do-you-get-immunity-after-recovering-from-a-case-of-coronavirus 

https://www.cdc.gov/coronavirus/2019-ncov/faq.html#anchor_1584386553767
https://www.weforum.org/agenda/2020/03/coronavirus-recovery-what-happens-after-covid19/
https://www.npr.org/sections/goatsandsoda/2020/03/20/819038431/do-you-get-immunity-after-recovering-from-a-case-of-coronavirus
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4. Behavioral Responses 
 
4.1. Behavioral responses to coronavirus. 
 
A majority of Americans have adopted numerous protective behaviors recommended by the U.S. 
Centers for Disease Control (CDC) to prevent the spread of the coronavirus, and very few say they 
prefer not to or that they are not able to engage in these behaviors. Eight in ten or more Americans say 
they have increased the frequency of hygienic behaviors, including washing hands with soap and water 
(90%), cleaning or disinfecting their home or workspace (84%), and covering their mouth/nose with a 
tissue when coughing/sneezing (82%).  
 
More than four in ten Americans (44%) say they have worn a mask in public to help protect themselves 
or others from getting sick and 39% say they have bought protective masks.4  
 
A large majority of Americans (84%) are calling or checking in on friends, family, or neighbors because 
of the spread of the coronavirus. Seven in ten Americans (70%) say they have stocked up on items such 
as food, supplies, or medications, and 10% say they have purchased a gun and/or ammunition because of 
the spread of the coronavirus. Fifteen percent say they have sought mental health counseling. 
 

 
                                                
4The U.S. Centers for Disease Control and Prevention (CDC) announced new recommendations that all Americans wear face masks on 
April 3, 2020. This recommendation was announced while the survey was being fielded.  

https://www.cdc.gov/coronavirus/2019-ncov/prevent-getting-sick/cloth-face-cover.html
https://www.cdc.gov/coronavirus/2019-ncov/prevent-getting-sick/index.html
https://www.cdc.gov/coronavirus/2019-ncov/prevent-getting-sick/index.html
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4.2. Physical distancing responses to coronavirus. 
 
Majorities of Americans have engaged in physical or “social distancing” because of the spread of the 
coronavirus, and very few say they prefer not to or that they are not able to. Nearly nine in ten 
Americans (87%) say they have kept at least 6 feet away from other people outside their home. Eight in 
ten or more Americans say they have avoided restaurants (85%), stopped shaking hands with others 
(84%), avoided public places where many people gather (84%), and avoided getting together with 
family and friends (82%). About three in four or more Americans have stopped traveling outside their 
local area (78%), stopped hugging and kissing close friends or relatives (78%), avoided family or 
personal events (77%), stayed at home instead of going to work, school, or other regular activities 
(74%), and made preparations to stay at home if they or a family member gets sick (74%). 
 
About two in three Americans (65%) have reduced their attendance at a place of worship. Many 
Americans say they have also limited their use of public transportation (54%) and use of ridesharing 
services (47%). Many have also chosen to keep their children at home or away from others (41%). 
About four in ten Americans (39%) say they have worked at home, while 15% say they are not able to. 
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Although the majority of younger Americans (18-29) are taking protective actions, they are relatively 
less likely to be taking protective measures than other adults, are less likely to say their own friends and 
family are taking protective measures, and perceive less social pressure from their friends and families 
to take action to limit the spread of coronavirus (see Appendix II: Data Tables). For example, younger 
Americans are relatively less likely to have: 
 
● Stopped hugging and kissing close friends or relatives 
● Stopped shaking hands with others 
● Kept at least 6 feet away from other people outside their home 
● Avoided getting together with family and friends 
● Called and checked in on friends, family, or neighbors 
● Reduced their attendance at church, temple, mosque, or other place of worship 

 
While younger generations are at less risk for serious illness or death from COVID-19,5 their actions 
also influence the spread the coronavirus in the U.S.  
 
 
 
 
 
  

                                                
5https://www.cdc.gov/coronavirus/2019-ncov/need-extra-precautions/people-at-higher-risk.html 

https://www.cdc.gov/coronavirus/2019-ncov/need-extra-precautions/people-at-higher-risk.html
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4.3. How often do people engage in behaviors? 
 
Many Americans are frequently washing their hands and using hand sanitizer. About one in three 
Americans (35%) say they have washed their hands with soap and water more than 10 times in the last 
24 hours, with an additional 35% saying they have done so 5 to 10 times. About one in eight (13%) say 
they have used hand sanitizer more than 10 times in the last 24 hours, with an additional 18% saying 
they have done so 5 to 10 times. 
 

 
 
Americans are frequently calling or checking in on their friends and family. About one in eight (13%) 
say they have done so more than 10 times in the last week, with an additional 19% saying they have 
done so 5 to 10 times. Many Americans say they are rarely leaving home. Four in ten Americans (40%) 
say they left their home only 1 to 2 times in the last week, and over half (54%) say they went to the store 
for groceries or other products. 
 
About four in ten Americans say they wore a face mask in public 1 to 2 times or more often in the last 
week.6 More than six in ten Americans say in the last week they have not used ridesharing services (e.g., 
taxis, Uber) (69%) or public transportation, buses, or trains (69%), gotten together with people they 
don’t live with (69%), or visited a place where many people gather (64%).  
                                                
6The U.S. Centers for Disease Control and Prevention (CDC) announced new recommendations that all Americans wear face masks on 
April 3, 2020. This recommendation was announced while the survey was being fielded.  

https://www.cdc.gov/coronavirus/2019-ncov/prevent-getting-sick/cloth-face-cover.html
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5. Social Norms 
 
5.1. Perceived effort and importance among family and friends to limit the spread of coronavirus.  
 
Social science research has shown that two types of social norms can have a powerful influence on 
people’s behavior: descriptive norms – the belief that friends and family are themselves behaving in a 
given way; and injunctive norms – the belief that friends and family expect you to behave that way.7,8,9,10  
 

Americans perceive strong social norms about taking action to limit the spread of the coronavirus. About 
nine in ten Americans say their family and friends make either “a great deal of effort” (46%), “a lot of 
effort” (32%), or “a moderate amount of effort” (15%) to limit the spread of the coronavirus. Also, about 
nine in ten Americans say that it is either “extremely” (56%), “very” (27%), or “moderately” important 
(10%) to their family and friends that they take action to limit the spread of the coronavirus. 
 

 
                                                
7Ballew, M. T., Goldberg, M. H., Rosenthal, S. A., Cutler, M. J., & Leiserowitz, A. (2019). Climate change activism among Latino and 
White Americans. Frontiers in Communication, 3(58), 1-15. doi: 10.3389/fcomm.2018.00058  
8Cialdini, R. B. (2003). Crafting normative messages to protect the environment. Current Directions in Psychological Science, 12(4), 105-
109. doi: 10.1111/1467-8721.01242  
9Doherty, K. L., & Webler, T. N. (2016). Social norms and efficacy beliefs drive the Alarmed segment's public-sphere climate actions. 
Nature Climate Change, 6, 879-884. doi: 10.1038/nclimate3025  
10Schultz, P. W., Nolan, J. M., Cialdini, R. B., Goldstein, N. J., & Griskevicius, V. (2007). The constructive, destructive, and reconstructive 
power of social norms. Psychological Science, 18(5), 429-434. doi: 10.1111/j.1467-9280.2007.01917.x		

https://www.frontiersin.org/articles/10.3389/fcomm.2018.00058/full
https://journals.sagepub.com/doi/10.1111/1467-8721.01242
https://www.nature.com/articles/nclimate3025
https://journals.sagepub.com/doi/abs/10.1111/j.1467-9280.2007.01917.x
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5.2. Perceptions of the percent of local community who are trying to limit the spread of the 
coronavirus. 
 
Most Americans think a majority of adults in their local area are taking action to limit the spread of the 
coronavirus. More than half estimate that at least 70% of adults in their area are taking action. 
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6. Efficacy and Solvability 
 
6.1. Confidence in actions to prevent infection. 
 
The majority of Americans are at least “moderately confident” that they can protect themselves and 
other people from getting infected by the coronavirus. While the majority of Americans are confident 
that their local government and the U.S. federal government can limit the spread of coronavirus 
infections, Americans are more confident in their local government. 
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6.2. Expectations for the next month. 
 
Most Americans think that the spread of the coronavirus in the U.S. and the U.S. economy are both 
going to get worse over the next month; one in four or more Americans think the spread of the 
coronavirus (25%) and the economy (28%) are going to get “much worse.” 
 

 
  



American Public Responses to COVID-19, April 2020 	
	

	

23	

6.3. Who should do more to limit the epidemic? 
 
The majority of Americans think citizens themselves, the U.S. Congress, and President Trump should be 
doing “much more” or “more” to limit the spread of the coronavirus. More than one in three Americans 
think President Trump (38%) and citizens themselves (36%) should be doing “much more.” About half 
think local government officials should be doing more to limit the spread of the coronavirus, and nearly 
half say their governor should be doing more. Fewer than half of Americans think that these 
people/groups are “currently doing the right amount.” 
 
Nearly 8 in 10 Democrats, 6 in 10 Independents and 4 in 10 Republicans say President Trump should be 
doing more to limit the spread of the coronavirus. More than half of Republicans say President Trump is 
currently doing the right amount (see Appendix II: Data Tables). 
 

 
 



American Public Responses to COVID-19, April 2020 	
	

	

24	

Appendix I: COVID-19 Factsheet 
 
 

 TRUE 
A dry cough is a symptom of coronavirus infection [source] 

 TRUE A fever is a symptom of coronavirus infection [source] 

 TRUE The coronavirus can be spread by people who do not show symptoms [source] 

 TRUE There is currently no cure for the coronavirus [to date, there is no evidence for 
a cure: source, source] 

 TRUE Frequent hand washing is one way people can protect themselves against the 
coronavirus [source] 

 TRUE Avoiding gatherings with large numbers of people can help prevent the spread 
of coronavirus [source] 

 TRUE People can get the coronavirus if they are within 6 feet of someone who is 
infected [source] 

 TRUE The coronavirus can live on some surfaces for up to three days [source] 

 FALSE There is currently a vaccine available to the public that is proven to prevent 
coronavirus infection [source] 

 FALSE Drinking water can flush the coronavirus into your stomach where the acid will 
kill it [source] 

 FALSE Antibiotics can prevent or kill the coronavirus [source] 

 FALSE Hand sanitizers are better than soap and water for preventing coronavirus 
infection [source, source] 

 FALSE Sneezing is a symptom of coronavirus infection [source] 

? 
STILL 

UNKNOWN 
Once you’ve been infected by and recovered from the coronavirus you are no 
longer contagious to others who haven’t had it [source, source] 

? STILL 
UNKNOWN 

Once you’ve been infected by and recovered from the coronavirus you are now 
immune to it [source] 

 
 

 

https://www.cdc.gov/coronavirus/2019-ncov/downloads/2019-ncov-factsheet.pdf
https://www.cdc.gov/coronavirus/2019-ncov/downloads/2019-ncov-factsheet.pdf
https://www.cdc.gov/coronavirus/2019-ncov/prevent-getting-sick/how-covid-spreads.html?CDC_AA_refVal=https%3A%2F%2Fwww.cdc.gov%2Fcoronavirus%2F2019-ncov%2Fprepare%2Ftransmission.html
https://www.cdc.gov/coronavirus/2019-ncov/downloads/2019-ncov-factsheet.pdf
https://www.who.int/emergencies/diseases/novel-coronavirus-2019/advice-for-public/myth-busters
https://www.cdc.gov/coronavirus/2019-ncov/downloads/2019-ncov-factsheet.pdf
https://www.cdc.gov/coronavirus/2019-ncov/prevent-getting-sick/prevention.html?CDC_AA_refVal=https%3A%2F%2Fwww.cdc.gov%2Fcoronavirus%2F2019-ncov%2Fprepare%2Fprevention.html
https://www.cdc.gov/coronavirus/2019-ncov/prevent-getting-sick/how-covid-spreads.html?CDC_AA_refVal=https%3A%2F%2Fwww.cdc.gov%2Fcoronavirus%2F2019-ncov%2Fprepare%2Ftransmission.html
https://www.nih.gov/news-events/news-releases/new-coronavirus-stable-hours-surfaces
https://www.who.int/emergencies/diseases/novel-coronavirus-2019/advice-for-public/myth-busters
https://www.bbc.com/news/world-51735367
https://www.who.int/emergencies/diseases/novel-coronavirus-2019/advice-for-public/myth-busters
https://www.cdc.gov/handwashing/show-me-the-science-hand-sanitizer.html
https://www.cdc.gov/coronavirus/2019-ncov/prevent-getting-sick/prevention.html?CDC_AA_refVal=https%3A%2F%2Fwww.cdc.gov%2Fcoronavirus%2F2019-ncov%2Fprepare%2Fprevention.html
https://www.cdc.gov/coronavirus/2019-ncov/symptoms-testing/symptoms.html
https://www.cdc.gov/coronavirus/2019-ncov/faq.html#anchor_1584386553767
https://www.weforum.org/agenda/2020/03/coronavirus-recovery-what-happens-after-covid19/
https://www.npr.org/sections/goatsandsoda/2020/03/20/819038431/do-you-get-immunity-after-recovering-from-a-case-of-coronavirus







































































































































































































































































































































































